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PRESIDENT MESSAGE 

I would like to extend my thanks to the executive team and Belinda for all the hard work they have  
provided this year to ensure the continued success of AWCI this year and beyond. 
 
This year was definitely unlike any other, we started off the year very gung ho to get things done and now 
realise we were very lucky to have started the year well with a Sundowner in Cottesloe just before Covid 
restrictions came in. 

Covid brought with it many challenges to the association which we tackled as they arrived.  

Firstly, we had to cancel all upcoming events which was a bit more work, as restrictions were changing 
sometimes daily, we did have some challenges with being able to move dates or cancel venues. In the end, 
the golf day was able to be changed to next year and we were able to get a full refund on the venue for the 
Gala Dinner. 

Secondly, the Executive committee had to develop new ways of meeting, so the change to video calls did 
have some teething problems, but we got there.  

We were able to secure Jobkeeper for Belinda as well as the cash boost which helped with some of the 
losses we had in the year due to less events. 

Registrations surprisingly was very steady and only a few members have decided not to re register, though 
we have got a couple more on board. We have used this year to work out a better tier system for member-
ship that may see some businesses getting a discount next year and making it more fair overall. We do note 
that we have to work on membership growth next year and are hoping the new tier systems will help more 
come on board. There has been a lot of talk about getting involved in career or trade days. 

Luckily, with the help of the Tafe, we were able to have a Covid Safe Apprentice Challenge and also still held 
our Annual Awards, this then became of lovely Sundowner come Awards night with a terrific turnout at the 
Aviary.  

After a lot of work the Drywall Lining course is finally underway and will be commencing in March 2021.  

Finally, I would like to thank Kim Prout for all his service on the executive as he steps down next year to 
take on other projects. Kim is still a life member and will be staying in touch with technical, training and the 
South West. 

We wish all our members and families a wonderful and safe festive Season and we are looking forward to 
2021 . 

 

Rachel McMahon 

President WA 
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 Awards of Excellence  Winners 

HUTCHY CEILINGS 

Project : Private Residence, South Perth  

C K Ceilings WA 

Builder: Weststyle 

Project:  Branksome Gardens 

 City Beach 



Awards of Excellence Winners 

 
BRIDIE INDUSTRIES 

Client : BADGE 

Project : Thornlie Square Shopping Centre  

TOPEND CEILINGS 

Builder : EMCO  

Project : Yanchep Secondary College,  

Performing Arts Building  



 Awards of Excellence  Winners 

NORTHLINE WALL & CEILING CONTRACTORS PTY LTD  

Project : Private Residence, South Perth  

TOPEND CEILINGS 

Builder: ADCO 

Project :  Swan Care Leisure Precinct 

Awards of Excellence Winners 



 

 
PERTH PLASTER MOULDINGS 

Builder: National Estate Builders 

Project : Storthes Street, Mount Lawley  

HYBRID LININGS 

Clients: Ferguson Architects  

Project : UWA Business School  

Awards of Excellence Winners 



 Awards of Excellence  Winners Awards of Excellence Winners Apprentice of the Year 2020 

 

On 13 November the AWCI WA Apprentice of the Year was announced, it was pleasing to see all  

apprentices who had participated in the challenge attend the awards night. 

 

Special thanks to the support of the Construction Training Fund grant to allow us to give each participant a 

Makita Radio as a participation prize, the lads were rapt with their prizes. 

The winners of the AWCI WA Apprentice of the Year 2020:  

Joint Winners Apprentice of the Year  

•  Ben Taylor from Ceilings Solutions and Jake Gunson from SP Ceilings 

• Runner up – Connor Hingston from ACR Ceilings 

• Third Place – Joel Driscoll from Hybrid Linings 

AWCI WA Apprentice of the Year 



 On Friday 13th November 2020, AWCI WA had their Awards of Excellence and Apprentice of the Year  

Sundowner at the Aviary. We had a full house, an extremely pleasing turnout  and there was a great 

energy in the room right from the start of the evening. 

 

Surprisingly given the year we had many stand out jobs entered into the categories and this year we 

saw a lot of Commercial work compared to Residential work; we are hopeful that next year with work 

picking up in Residential sector we will see more residential entries once again.   

Special thanks to our sponsors Rondo Building Services, S P Ceilings and Construction Training Fund, 

we are very grateful for their assistance. 

Awards of Excellence Sundowner 



 

 

Awards of Excellence Sundowner 

 

 



 Sundowner 2020  

 

Just before COVID lockdown the AWCI WA had their first event of the year, their annual sundowner on  

Friday 6th March 2020 at the Cottesloe Hotel.  It was a nice chilled out evening, great company, food and 

pleasant views of the ocean,  little did we know that the whole world was going to change in the next few 

weeks.  Special thanks to Rondo Building Services and WA Direct Plasterboard for sponsoring. 

Special thanks to our sponsors 

Sundowner 2020 



 Meet Mark and Carl Negri 

 

Coastal Ceilings have been members of the AWCI WA for 32 years and have been in business for 40 years 

as of October 2020.   Mark and Carl Negri are the owners of Coastal Ceilings, Class Ceilings, Metrex Wall 

and Ceilings and Perth Pressed Metal. 

Coastal Ceilings was started by Mark and Carl’s parents Gordon and Hazel Negri 40 years ago and their 

journey started in Rockingham.  In 2017 they relocated the Business’s to Bibra Lake, whilst looking for  

allocation in Fremantle. They then located their new South Terrace Property and have also created the 

Perth Pressed Metal Showroom. 

The new premises have been renovated with polished concrete floors which are amazing and the main 

features on both the exterior and interior are the Australian Pressed Metal products which they are the 

distributors for in Western Australia. 

Their new office building was originally a service station and mechanical workshop in the 30’s and 40’s and 

in the 70’s was turned into an Ian Diffen Tyre Shop and operated as such up until 2 years ago.  You can still 

see where the petrol bowsers were located on the floor.  The Meeting Room has pressed metal ceilings 

and has been painted gloss black and the ceilings in the reception area are pressed metal painted gloss 

white, they have a great display of their products in this foyer area. 

The Negri Family business has been active in the industry for so many years and has employed over 50  

apprentices in their time.  David Robinson the AWCI WA Vice President was one of their apprentices, 

Dave’s father who sold cars to the Negri’s asked if they had any work for his son and they went on to 

 employ Dave as an apprentice and now Dave is still active in the industry at South Regional Tafe and sits 

on AWCI WA’s training committee and Executive Committee. 



 
 



  



 



 Instantly Improve your brand                                                 by Protrade United 

Voice Mail 

It is unreasonable to expect you or someone at your office to be able to answer the phone 100% of 

the time, therefore preparing for this situation is essential. Nothing reeks of unprofessionalism 

more than a lazy, poorly structured voice mail message. Here is an example of one that could work 

well and is kept simple: 

"Hello, and thank you for calling XYZ Business. We would love to chat with you however our team is 

currently unavailable so please leave your details and someone will get in contact with you in the 

next 24 hours. Thanks again and have a great day." 

Vehicle & Site Signage 

Your vehicle is a not just a mobile billboard for your business. It is a statement about who you are. 

As is your site signage. Invest in simple and professional looking signage for a variety of different 

sites. Include corflute signs, A-frame, and banner/wrapping. 

Email Address 

Have an email address that is: @yourbusinessname.com.au. If you still have a @yahoo or 

@bigpond or @gmail email address, then for less than $100 p.a. you can improve the perception of 

your business from being a small, backyard home business to one that is established and profes-

sional. 

Phone Number 

Have a 1300 or landline phone number as your main contact for your business instead of your mo-

bile. You can divert these numbers through to your mobile, however the perception again on the 

front end is that you are established and professional rather than just a one-man show. You can get 

a 1300# from $15 per month. 

For more assistance in building your brand and attracting great customers connect with the 

team at PROTRADE United at www.protradeunited.com.au  

http://www.protradeunited.com.au


 Instantly Improve your brand                                                 by Protrade United  

Simple Low-Cost Ways to Instantly Improve Your Brand 

Creating the perception that you are a professional, organised and reputable business doesn’t take long 

and in fact, does not cost you much. For a few thousand you can set up all of the below, and start build-

ing a credible and sustainable business brand in your industry.  

Website 

If you are wanting to build your business, a professional online presence is key. Starting out you may 

just need a one-page web presence that is a reference point for leads or referrals to check out your 

brand, your work, the clients you work with, etc., before deciding to buy from you. Think big and start 

small. When looking at the cost of setting up a website compare it to the ‘cost of not having a website’ 

to your business. 

Testimonials and case studies 

Written testimonials with a photo, in a brochure or on your website definitely add to the credibility of 

your business and helps build trust quickly. Even better, if you take the time to professionally record 

smaller length videos, 1-2 minutes in length, outlining the journey that the customer has been with you 

– it gives even greater depth to your brand.  

Social Media 

Depending on the dream client that you are looking to attract will determine which social media chan-

nels you should have a presence on.  Remember, think of the medium that the dream customer inter-

acts with the world on. When posting content on social, consider the following breakdown: 

• 30% on educating and adding value 

• 30% on talking about others, such as customers, suppliers and showcasing other people 

• 30% talking about yourself, what you do, how you operate, possibly some of your team (this is 

not hard promotion)  

• 10% other random posts that are relatable to your target audience (Memes/dancing cats, etc.) 

Uniform 

Have your team decked out in a consistent uniform that displays your business proudly. A team of peo-

ple all working together at one job site who are all dressed the same looks professional. Regardless of 

what business you are in, this sends a message to a target audience on how professional you are. 

Stationery 

Creating and having a professional business card, letterhead, envelopes and presentation folder is a 

great way to promote your brand when communicating with potential customers. With an investment 

of under $1000 you can have your stationery designed and printed to give a great impression. 

 



APPRENTICE CHALLENGE 2020 

 

The AWCI WA Apprentice Challenge was held at South  Metropolitan Tafe on Friday 28 August 2020, we 

had 8 apprentices,  we thank their employers for allowing them to participate in the challenge. 

The project this year required the nominated apprentices to read and interpret a set of plans and then 

build a free standing module to plan and specification, under the set time frame.  The project  

consisted of framing up the walls and ceiling with stud and track, followed by sheeting with 10mm  

plasterboard.  The apprentices then had to install flush beads, finish the walls and ceiling up to a  

Level 4 finish, install belair cornice, small section of shadow line and finally install a logo in the shape of 

WA. 

 

We would like to thank the following for helping us make the day a success: 

 Sponsors for materials - GTEK Direct Plasterboard, CSR Gyprock, Rondo Building Services,  Building  

Supplies WA,  Wallboard Tools  for the packs that were presented to each apprentice.  Thanks to SP  

Ceilings, Hybrid Linings and Ceiling Force for supplying lunch and morning tea for the apprentices and 

judges. 

 

The host of the apprentice challenge was South Metropolitan Tafe we thank you for your  

Assistance leading up to the challenge and on the day. 

 

We would like to thank the judges David Robinson, James Munroe, Garry Whitelaw, Nigel Collicott and 

Kim Prout who have given up their valuable time and were a great help to the apprentices on the day. 



APPRENTICE CHALLENGE 2020 

 

 



 

 

 

 

 

AWCI WA members receive a free 30 minute session per year, plus 

5% discount of all packages and services.  



 



 

 

TRAINING 

APPRENTICE CHALLENGE 2020 

 



 

Awards of Excellence      

 

APPRENTICE CHALLENGE 2020 



MEMBERSHIP BENEFITS 


